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ABSTRACT: This study examined the impact of digitalization on Nigeria’s broadcasting industry,
focusing on content quality, employment opportunities, and public access. With the global shift from
analogue to digital broadcasting, Nigeria has made significant strides in adopting digital technology.
However, the transition presents challenges such as affordability, accessibility, and regulatory constraints.
This study is anchored on the Diffusion of Innovation (DOI) theory, which explains how technological
advancements spread through societies and industries. A quantitative research design was employed, and
data were collected through structured online questionnaires completed by 321 participants. Respondents
included broadcasting professionals, industry regulators, digital content creators, and media consumers.
The study applied descriptive statistics to analyze public awareness, barriers to digital adoption, content
guality, and employment effects in the broadcasting industry. Findings revealed that digital broadcasting
has expanded media accessibility and improved content quality. However, while new employment
opportunities have emerged in digital media, traditional broadcasting jobs have declined. Public awareness
of digital services is moderate, but many consumers face challenges such as high costs, technical
complexity, and poor digital literacy. Regulatory issues further hinder full-scale digital adoption. By
implication, to optimize the benefits of digitalization, Nigeria should invest in infrastructure, implement
policy reforms, and conduct educational campaigns to enhance public understanding of digital
broadcasting. Addressing affordability and accessibility barriers is essential to achieving a fully digitalized
broadcasting industry.

Keywords: Digital Broadcasting, Digitalization, Broadcasting Media Transition, Public Awareness of
Digital Services, Employment Opportunities

INTRODUCTION

Digitalization of Nigeria’s broadcasting industry has revolutionized media operations by enhancing content
distribution, improving audience engagement, and ensuring regulatory compliance. The transition from
analogue to digital broadcasting follows the International Telecommunication Union (ITU) directive, which
mandates nations, including Nigeria, to adopt digital broadcasting to enhance operational efficiency, expand
broadcasting platforms, and improve transmission quality (Okafor & Eze, 2022). Despite its potential,
digital transformation presents both opportunities and challenges. On one hand, digital broadcasting
strengthens signal transmission, provides multiple channel choices, and fosters innovation in media
technology. On the other hand, conventional networks face obstacles in adapting to the digital era, requiring
infrastructure investments and policy adjustments (Afolabi & Oladimeji, 2023; Ibrahim & Salami, 2024).

This study examines how digitalization affects content quality, employment opportunities, and public
access in Nigeria’s broadcasting industry. Specifically, it seeks to address the following research objectives:
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i.  Toanalyze the impact of digitalization on the quality and diversity of broadcast content in Nigeria.
ii.  To examine how digitalization has influenced employment opportunities within the broadcasting
sector.
iii.  Toassess the extent to which digitalization has improved or restricted public access to broadcasting
Services.

One of the major advantages of digitalization is its enhancement of signal quality and transmission
efficiency. Unlike analogue transmission, which is susceptible to interference, digital broadcasting delivers
superior high-definition visuals and clear audio (Adegbite, 2023). The Digital Switchover (DSO) in Nigeria
has expanded internet-based broadcasting, significantly improving video-on-demand and live-streaming
services, making content more accessible regardless of location (Ogunyemi, 2024; Obi & Ibekwe, 2023).
Digital platforms now offer personalized content and targeted advertising, enhancing viewer engagement
and transforming media consumption experiences (Olayemi & Yusuf, 2024).

However, despite these advancements, several challenges hinder the full realization of digital broadcasting
benefits in Nigeria. High infrastructure costs, technological constraints, and regulatory barriers continue to
slow progress (Onyeka & Chinedu, 2023). Many rural areas still lack adequate digital signal coverage,
limiting access to digital broadcasting services (Akinwale, 2024). While the Nigerian government has
initiated policies to bridge the digital divide, sustained commitment is necessary to achieve full media
inclusion in the ongoing digital transformation (Ezeh & Akinrinade, 2024).

LITERATURE REVIEW
Concept of Digitalization

The core meaning of digitalization defines the transformation of information together with services and
systems into digital representations to achieve better efficiency levels, accessibility, and interlinking
capabilities (Brynjolfsson & McAfee, 2017). In the broadcasting industry, digitalization refers to the
transformation of media production, distribution, and consumption through the adoption of digital
technologies (Mansell & Steinmueller, 2020). Digitalization serves as the fundamental force behind the
contemporary information society, as explained by Castells (2018) because it enables connected and
innovative communication between different business sectors. The outlined definitions demonstrate that
digitalization serves as a fundamental force that changes business models and creates worldwide network
connections.

The shift to digital broadcasting stands as an essential advancement in media history because it delivers
better quality along with greater selectable content choices and enhanced user engagement (Katz, 2021).
Advanced signal processing technologies integrated into digital broadcasting work together to eliminate
distortions and interference to enhance the reliability of media transmission. Through digitalization, media
accessibility has increased, allowing audiences to watch content on television as well as listen to the radio
and stream programmes online. Digitalization continues to transform conventional broadcasting methods
through its developments.

Because of digitalization, the broadcasting industry has seen revolutionary changes in content generation
and distribution techniques. The switch from traditional broadcasting to digital platforms delivered on-
demand services in combination with real-time audience engagement options and personalized system
recommendations. Broadcasting organisations now implement innovative revenue schemes, which include
subscription plans and audience-specific advertising, to survive their position in evolving digital industries.
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Media that integrate digital instruments help organizations build more efficient content creation processes
and match the needs of numerous types of audiences.

Digitalisation of broadcasting creates substantial economic impacts which broadcast organisations must
address. The establishment of digital platforms opened up multiple revenue possibilities through digital
advertising campaigns and pay-per-view options, together with sponsorship agreements, according to
Fiveable. (2025). The digital era imposed competition on broadcasters who need to monitor evolving
market patterns and customer behaviour. Digital broadcasting is now regulated through evolving policies
which governments create to control the distribution of digital content along with the protection of
copyright. The promising and difficult characteristics of digitalization in broadcasting become apparent
with these considerations.

Broadcasting

Broadcasting represents the practice of sending audiovisual messages to extensive groups of viewers using
different electronic systems for mass communication. Pavlik (2015) explains radio waves, cables and
satellite systems as transmission methods which allow content to reach captured audiences throughout
extensive locations. Marketing91 (2025) explains that broadcasting serves more than basic content delivery
purposes because it actively formats public thinking and cultural aspects alongside social standards through
the widespread distribution of educational materials and entertainment content.

Broadcasting started with basic radio programmes yet progressed into a multiple digital network
infrastructure. Digital technology reshaped traditional broadcasting practices through the introduction of
internet streaming along with social media platforms, which increased broadcast content accessibility across
new platforms. The advancement of media technology has produced individualised interactive media
experiences that users receive throughout the global community (Ajisafe & Dada, 2023).

The broadcasting industry in Nigeria has experienced substantial changes by adopting new technology
together with evolving rules and policies. Several public and private radio along with television stations,
now broadcast from the Nigerian broadcasting industry to serve the population that speaks different
languages and follows diverse cultural traditions. National development has significantly advanced through
these broadband expansions, which further education and broadcast information and entertainment (Taylor
& Francis, 2015).

The present digital era generates opportunities alongside difficulties for broadcasting throughout Nigeria.
The benefits of digitalization involve superior quality along with increased audience scope, but businesses
need to make significant investments in infrastructure and develop necessary skills. The broadcast industry
needs to transform its services because viewers now consume content from mobile screens while utilising
on-demand systems. The broadcasting industry in Nigeria must welcome modern changes to achieve
sustainable development (Fiveable, 2025).

Digitalization on the Quality of Broadcasting Services in Nigeria

Digital broadcasting technologies in Nigeria have delivered substantial improvements to broadcasting
service values. According to Williams (2013), the digital format produces stronger audio and video signals,
which leads to reduced analogue transmission disturbances. The quality enhancement guarantees viewers
will get high-definition content, which enhances their viewing and listening immersion. The research shows
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that digital broadcasting technology produces superior visualisation and audio capability than traditional
analogue broadcasting mechanisms.

Digitalization technology allows broadcasters to present a larger selection of channels which serve various
customer interests. Through digital signal technology, broadcasters now send multiple channels by using
the same frequency band that analogue systems used for a single transmission (Samphina Academy, n.d.).
The increased broadcasting spectrum utilisation from digitalization created new programming categories
which offered educational entertainment, and cultural content to enlarge the Nigerian media industry.
According to research findings, digital broadcasting creates new specialised TV channels, which boosts
broadcasting diversity.

Digitalization has brought forward interactivity as a fundamental advantage. Through their digital
infrastructure, consumers benefit from interactive functions that incorporate electronic programme guides,
video-on-demand, as well as audience feedback capabilities. The features presented in the Arabian Journal
of Business and Management Review (2013) allow viewers to take control of their media consumption
because they can select content based on personal interests and individual schedules. Research shows that
digital broadcasting allows users to access interactive services that improve their satisfaction along with
user engagement.

The shift to digital broadcasting produced various difficulties, specifically regarding broadcasting system
development and accessibility issues. The implementation of digital signal support through broadcasting
equipment and consumer devices requires high initial investments, according to the African Journal of
Culture, History, Religion and Traditions. (2024). Some segments of society without access to digital
broadcasting services face additional problems because rural populations and those with lower economic
standing cannot easily receive these services. It is essential to tackle these issues to guarantee digitalisation
benefits reach every social segment of Nigerian society on an equal basis. A review of the Broadcasting
Corporation of Abia State exposed the problems related to infrastructure limitations throughout digital
signal transition work.

The adoption of digitalization has altered employment trends in Nigeria's broadcasting field.

The broadcasting industry in Nigeria experienced major employment pattern transformations after
digitalization began to shape the television sector. Organisations now require workers with digital skills to
perform new roles, which stands as one major effect. Broadcasting organisations now require skilled
employees to fulfil social media management, digital content production, and data analysis responsibilities
(African Journal of Politics and Administrative Studies, 2022). Management of digital platforms audience
analytics, and content creation for digital platforms are fundamental roles which combine to support online
communication needs. The African Journal of Politics and Administrative Studies conducted research that
presented both beneficial and detrimental digital media effects on mass communication as a reason to adopt
new digital positions to stay competitive within the industry (Digital Transformation Centre Nigeria, 2024).

The introduction of digital technology eliminated numerous broadcast positions, which caused current
workers to lose their jobs. The automation of editing and transmission technical operations has made a
manual workforce unnecessary, which has reduced employment opportunities for technicians as well as
other support staff. The Arabian Journal of Business and Management Review analysed how digitisation
affects broadcasting media in Nigeria by explaining that though digitalisation improves efficiency, it
simultaneously endangers traditional work positions through automation (Arabian Journal of Business and
Management Review, 2013).
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Digitalization enabled independent content creators to enter the market, which transformed established
work structures. The Guardian expressed that YouTube and TikTok became platforms which allowed
people to make content without traditional broadcasting networks (Guardian, 2025, January 3). The
changing market now contains multiple segments which divide traditional broadcasting operations between
independent artists who directly compete with them for viewer interest. African content creators who
appeared in The Guardian article demonstrated different methods to generate revenue from their work while
confronting market obstacles of independent content creation in online platforms.

Due to the extensive use of digital technologies, broadcasting professionals need to conduct perpetual
professional development. Digital relevance requires workers to develop new competencies for working
with digital equipment and platforms. Because of its mandatory upskilling needs, the workforce encounters
explicit challenges as well as opportunities. The Digital Transformation Centre Nigeria highlighted the
value of inclusive digital literacy promotion, which requires broadcasting sector education initiatives to
continue indefinitely.

Influence of Digitalization on Content Diversity in Nigeria's Broadcasting Industry

Digitalization has introduced substantial changes to content diversity in Nigeria's broadcasting sector,
which produces a media environment with broader selections of material. Digital broadcasting made way
for new television channels along with multiple platforms that expanded programming options, which serve
different audience segments better. The transformation has brought forward specialised content which was
ignored earlier, thus enriching the media sector as a whole. The digital transformation enabled broadcasters
to expand their local content production capabilities, which led them to develop programmes based on the
cultural and societal characteristics of numerous Nigerian communities (Samphina, 2023).

Digitalization made it possible for creators of all backgrounds to overcome entry obstacles, thereby enabling
them to participate in broadcasting through their platforms. Through content democratisation, media
systems now provide space for a wide range of independent voices to express their perspectives. More
people with different backgrounds can now reach digital platforms that allow them to tell their stories,
which expands the variety of content that audience members can access. The global industry trend shows
how digital technology disrupts established media businesses, which creates competition between multiple
content providers and content diversity. (SpringerLink, 2023)

Broadcasters have utilised digital technology integration to create content that matches the interests of well-
defined audience segments, bringing about better engagement. Broadcaster analytics tools alongside
audience feedback tools allow broadcasters to organise programming which aligns best with their diverse
audience groups. The focused programming strategy both increases audience happiness and urges content
creators to develop content dedicated to particular groups according to their specific interests and
requirements. The broadcasting industry now exhibits greater dynamism because of digitalization as it
fulfils the diverse cultural needs of Nigerian society (Integhumanitatis, 2020).

Digital broadcasting causes new difficulties in upholding programming variety. Rising competition
between content providers has resulted in multiple versions of popular genres that threaten to conceal more
niche programming options. The algorithm-based content recommendation system creates fortified
environments where users receive only similar content and thus reduce their access to diverse media.
Effective solutions to address this situation require policymakers and industry stakeholders to establish
strategies that guarantee equal representation of diverse content. The media industry must receive
government backing for public broadcasting and establish regulatory measures which endorse the inclusion
of underrepresented groups within its content offerings.
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Empirical Review

Akingbulu (2011). "The Challenges of Digitization on the Broadcasting Media in Nigeria." In his study,
Akingbulu analysed digitalization as a concept along with its importance and the different characteristics
and barriers that broadcast media in Nigeria must face. The study implemented qualitative research methods
to evaluate first-hand and existing data collected from various sources. Digitalization delivers multiple
advantages like superior signal quality and expanded channel capacity to the media sector; however,
implementation expenses remain high, together with insufficient infrastructure limitations. A necessary
condition for Nigeria to achieve full digital broadcast benefits involves strategic planning alongside
infrastructure investments.

Pavlik (2015). "Digital Technology and the Future of Broadcasting." Pavlik examined in his study the ways
digital technology transforms broadcasting infrastructure across the entire media landscape worldwide. The
research design combined qualitative methods with quantitative ones to understand the multiple effects of
technological changes. The study demonstrated that digitalization caused the media sector to break into
many separate distribution channels through which audiences obtain their content. Broadcasters need to
modify their strategies to include digital platforms because digital platforms determine their continued
viability.

Ihechu, and Uche, (2012). "Digitization of Media Broadcast in Nigeria: The Journey So Far and the
Challenges Ahead.” The research evaluated Nigeria's progress in the digital transformation of the
broadcasting industry. The researchers analysed both written materials and policies to establish that
Nigeria's digital broadcast migration slowed down because of limited funding resources and insufficient
technical knowledge. Nigeria faces limited prospects to fulfil international digitalisation milestones because
its problems will not be resolved properly.

Researchcage.com (2019). "Impact of Digitization on Broadcasting in Nigeria." The research group
assessed in detail the effects of digitisation on television broadcasting media across Nigeria by studying
African Independent Television (AIT). Through a case study methodology, the research determined the
operational changes at AIT because of their analogue-to-digital broadcasting conversion. Research results
showed that digitalisation delivered superior signals while increasing broadcasting channels yet introduced
new operational expenses. Broadcasting organisations must develop effective strategic plans that enable
them to succeed in the digital age.

Masscomjournal.com (2022). "Radio Broadcasting in the Digital Age: Adapting to the Challenges." The
publication analysed current difficulties radio broadcasting operates within digital times alongside the
modern adaptive strategies employed by broadcasters. The research analysis examined present-day
literature together with market research data to determine that radio stations were adopting digital channels
to expand their listener base. The study highlighted two main obstacles, including the rising streaming
service competition and listeners' changing habits. The researchers found that radio needs modernization
methods coupled with adaptable strategies to persist through the digital technological era.

SpringerLink (2020). "Digitalization in the Development of Media Systems: The Impact of Digital
Transformation.” This investigation analysed digitalization effects on worldwide media organisations,
particularly in the television industry. The qualitative study showed that digital transformation brought
major alterations to content manufacturing as well as dissemination methods. The study concluded that
traditional television must evolve by integrating digital technologies to remain competitive.
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Researchcage.com (2019). "Impact of Digitization on Broadcasting in Nigeria." The research group
assessed in detail the effects of digitization on television broadcasting media across Nigeria by studying
African Independent Television (AIT). Through a case study methodology, the research determined the
operational changes at AIT because of their analogue-to-digital broadcasting conversion. Research results
showed that digitalisation delivered superior signals while increasing broadcasting channels yet introduced
new operational expenses. Broadcasting organisations must develop effective strategic plans that enable
them to succeed in the digital age.

Masscomjournal.com (2022). "Radio Broadcasting in the Digital Age: Adapting to the Challenges." The
publication analysed current difficulties radio broadcasting operates within digital times alongside the
modern adaptive strategies employed by broadcasters. The research analysis examined present-day
literature together with market research data to determine that radio stations were adopting digital channels
to expand their listener base. The study highlighted two main obstacles, including the rising streaming
service competition and listeners' changing habits. The researchers found that radio needs modernization
methods coupled with adaptable strategies to persist through the digital technological era.

SpringerLink (2020). "Digitalization in the Development of Media Systems: The Impact of Digital
Transformation.” This investigation analysed digitalization effects on worldwide media organisations,
particularly in the television industry. The qualitative study showed that digital transformation brought
major alterations to content manufacturing as well as dissemination methods. The research established a
121.5% increase annually, which led the market value to reach 961 billion yuan in 2020. The research study
established that live streaming represents a major economic force for developing the media sector's
economic structure.

Onyiaji, and Okwumba Eucharia, (2019). "Digital broadcasting in Nigeria by the eyes of its users: history
of development and current state." This study aimed to assess the readiness of Nigeria for the digitalization
of its national mass media. Grounded in the Diffusion of Innovations theory, the researchers conducted
interviews with 184 digital broadcasting journalists from 150 media companies across Enugu, Ebonyi, and
Anambra provinces. The findings revealed that the primary obstacles to digital broadcasting development
in Nigeria include limited funding, inadequate digital infrastructure, a shortage of qualified specialists, and
insufficient political will. Despite these challenges, a significant majority of respondents demonstrated a
high level of personal awareness regarding digital broadcasting and expressed willingness to adopt digital
platforms upon full implementation. The study concluded that while progress has been minimal, addressing
these challenges through strategic government intervention is crucial for the advancement of digital
broadcasting in Nigeria.

Bakare, and Ekeocha, (2018). "A Critical Review of Digital Terrestrial Television Broadcasting in Nigeria."
This study focused on the technical aspects, evolution, prospects, and challenges of digital terrestrial
television broadcasting in Nigeria. Utilizing a qualitative research approach, the authors reviewed existing
literature and policy documents to understand the digital transition. The study identified significant
challenges such as inconsistent government policies and infrastructural deficits that hinder the digitization
process. Despite these obstacles, the authors concluded that with appropriate policy management and
government participation, the future of digital terrestrial broadcasting in Nigeria holds promise.

Aghadiegwu, Ukwueze, Bieni, and Okafor, (2020). "Assessment of Broadcast Journalists’ Knowledge and
Utilization of Digital Broadcast Equipment: A Case Study of Delta Broadcasting Service, Asaba." This
study evaluated the knowledge and utilization of digital broadcast equipment among journalists at Delta
Broadcasting Service (DBS), Asaba. Employing a survey research method, the researchers distributed
guestionnaires to 100 respondents across two departments within DBS. The findings indicated a high level
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of awareness and utilization of digital equipment among journalists. However, challenges such as
inadequate skilled manpower, insufficient funding, lack of training, and limited equipment were prevalent.
The study concluded that continuous training and increased funding are essential to enhance the effective
use of digital broadcast equipment in the station.

Gaps

Despite the growing body of research on digitalization in Nigeria’s broadcasting industry, several gaps
remain unaddressed. Akingbulu (2011) and Ihechu & Uche (2012) highlighted infrastructural and financial
constraints but did not explore how these challenges affect content quality and audience engagement. Pavlik
(2015) examined the global transformation of broadcasting but lacked an in-depth focus on Nigeria’s unique
socio-economic context. Researchcage.com (2019) and Bakare and Ekeocha (2018) discussed operational
and policy challenges but failed to analyze the impact of digitalization on employment in the media sector.
Masscomjournal.com (2022) assessed the adaptation strategies of radio stations but overlooked the
implications of digitalization on media accessibility for rural populations. Additionally, Aghadiegwu et al.
(2020) addressed broadcast journalists' knowledge of digital equipment but did not explore how digital
skills influence employment sustainability. Onyiaji and Okwumba (2019) acknowledged political
challenges but did not examine the effectiveness of government policies in bridging the digital divide.
Lastly, SpringerLink (2020) provided statistical insights into media market expansion but did not evaluate
how these changes impact content diversity and local media representation.

Theoretical Review

The study adheres to Everett M. Rogers' Diffusion of Innovation (DOI) theory, which he established in
1962. The DOI theory analyses which elements within cultures adopt new concepts and technology, as well
as the timeline of these phenomena. According to Rogers, the adoption process involves five categories of
people who fit innovators early adopters’ early majority as well as late majority and laggards. According to
the theory, the success of diffusion depends on four characteristics: relative advantage and compatibility
with preexisting values, complexity and trialability, and observability.

Multiple parties have questioned the validity of the DOI theory throughout its existence. The theory's
fundamental assumption creates problems because it makes unproven claims about the overall beneficial
nature of innovation adoption.

The theory faces criticism because it applies a one-way information model that lacks proper feedback
methods, although the change agent persuades the adopter toward adoption. The Unified Theory of
Acceptance and Use of Technology (UTAUT), which Venkatesh et al. introduced in 2003, provides an
alternative model to resolve existing drawbacks by merging different user acceptance components.

Applicability of the Diffusion of Innovations Theory in Understanding and Explaining the Study

The DOI theory provides essential insights into how digital technologies spread through Nigerian
broadcasting networks during the period of industry digitalization. The theory enables the evaluation of
digitalization adoption rates among different broadcasting subgroups through its adopter classifications,
which show how large corporations adopt first, then regional stations adopt, and community broadcasters
maintain traditional methods last. The segmentation framework helps broadcasters develop specific
strategies that enhance the transition process between sectors.
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The factors affecting the adoption of the DOI theory match the obstacles which Nigerian broadcasters
experience throughout their digital transformation. The evaluation of digital broadcasting's superiority to
analogue can reveal which assumed positive aspects compel entities to embrace digital video. The adoption
speed and success of new technology depend on how well it meshes with present workflows as well as how
users assess its difficulty in operating. The trialability and observability properties can help implement pilot
projects which demonstrate successful results to enhance overall market demand.

Understanding DOI theory requires an evaluation of its several restrictions when putting this framework
into practice. Deficiencies in the pro-innovation bias exist due to its ability to dismiss genuine digitalization
concerns, such as Nigeria-specific financial barriers and infrastructure issues. Although the traditional
communication model in this theory might not represent the two-way relationship dynamics between
technology providers and broadcasters. The complete understanding of digitalization's diffusion requires
feedback instruments as well as recognition of Nigeria's socio-economic factors within the broadcasting
sector.

METHODOLOGY
Research Design

The research uses a quantitative design to analyse statistical information through standardised processes
that reveal real-world associations between variables. The research requires a quantitative approach because
it allows for variable measurement regarding digitalization effects on broadcasting industry development.
The study achieves reliable and objective data interpretation through the use of surveys and structured
interviews and their structured data collection instruments (Creswell, 2021). This research relies on a
descriptive survey design that collects primary data straight from respondents to create empirical evidence
about broadcasting transformations (Babbie, 2022). Such a research design makes it possible to apply the
study findings to broad populations without compromising the reliability and precision of the results.

Population of the Study

The study focuses on individuals involved in Nigeria’s broadcasting industry, including broadcast
journalists, television and radio broadcasters, media executives, regulatory officials from the National
Broadcasting Commission (NBC), digital content creators, and media consumers. According to the
National Bureau of Statistics (2024), approximately 5,000 broadcast professionals are working across
television and radio stations nationwide. Additionally, digital content creators make up an estimated 2,000
individuals engaged in online media production, while regulatory bodies such as the NBC oversee media
policies. The audience segment includes over 3,000 subscribers to internet-based streaming platforms
across urban and rural areas. Based on these figures, the study establishes a total estimated population of
10,000 individuals, ensuring comprehensive coverage of key stakeholders in Nigeria’s digital broadcasting
landscape.

Sampling Technique

A stratified random sampling technique is employed to ensure balanced representation from different
segments of the broadcasting ecosystem. The population is divided into four distinct strata: broadcast
professionals, regulators, digital content creators, and media consumers. Within each group, participants
are randomly selected to eliminate bias and improve the generalizability of findings. This method ensures
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that insights are gathered from both professionals responsible for content production and regulation, as well
as consumers who experience the impact of digital broadcasting.

Sample Size

The Taro Yamane Formula enables researchers to determine the suitable sample size by calculating required
statistics from a given population in social science investigations. The formula is as follows:

N
n = m
Where:
. n = sample size
. N = total population (10,000)
. e = margin of error (0.05)

The following calculation derives the required sample size based on the defined formula:

10, 000 10, 000 10,000 10,000
n = = = =
1 + 10,000(0.05)? 1+ 10,000(0.0025) 1+25 26

i
L= 8 & [

This study employs a sample population of about 385 participants to achieve a suitable representation of
the total population with a definable error margin set at 5%. The determined sample size offers reliable
statistical results and makes the study applicable to the broader population.

Description of Research Instrument

The main research tool for data collection involves an online questionnaire system. Four sections make up
the structured questionnaire, which contains demographic inquiries as well as assessments of digital
broadcasting awareness among respondents, their perceptions of digital broadcasting changes and their
thoughts on the challenges and opportunities in digital television. The research instrument includes closed-
ended and Likert scale questions that permit numerical rating systems to analyse reactions efficiently.
Digital platforms allow the researcher to reach target respondents effectively by offering simplified
distribution methods and automated data collection from all types of participants, including broadcasters,
content developers, and the audience.

Validity and Reliability of Research Instrument

To ensure validity, the questionnaire undergoes expert review by broadcasting and digital media specialists
to confirm that the questions effectively capture the study’s objectives. A pilot study involving 30 randomly
selected respondents was conducted to test clarity, relevance, and appropriateness. Reliability is measured
using Cronbach’s alpha, a statistical test that determines internal consistency. A Cronbach’s alpha score of

A Double-Blind Peer Reviewed Journal of the Faculty of Social Sciences, Imo State University, Owerri, Nigeria. 1274



African Journal of Social and Behavioural Sciences (AJSBS)
Volume 15, Number 3 (2025) ISSN: 2141-209X

0.7 or higher confirms the instrument’s reliability, ensuring that responses remain stable and reproducible
across different sets of participants.

Method of Data Collection

Data collection is conducted online through a structured questionnaire shared via Google Forms and email
invitations to selected respondents. To enhance participation, respondents receive follow-up reminders and
explanatory notes about the study’s purpose. The online method ensures cost-effectiveness, faster response
rates, and wider coverage, reaching respondents from various locations across Nigeria. The data collection
process spans four weeks, ensuring ample time for responses while minimizing non-response bias.

Method of Data Analysis

The collected data is analysed using simple descriptive statistics, presented in charts for clarity and easy
interpretation. Frequencies, percentages, and mean scores are used to summarize respondents’ views on
key aspects of digitalization in broadcasting. The analysis includes bar charts, pie charts, and histograms,
providing a visual representation of trends, perceptions, and challenges. This method ensures that findings
are easily interpretable and effectively highlight the impact of digitalization in the broadcasting industry.

Validity and Reliability of Research Instrument

The questionnaire goes through an expert assessment process by broadcasting and digital media specialists
to verify that investigation objectives are properly measured by their questions. The research instrument
undergoes testing through surveying 30 selected participants randomly to evaluate question clarity and
research subjects' relevance. Cronbach’s alpha serves as the primary test to measure reliability because it
evaluates the internal consistency of the measurement tool. The instrument demonstrates reliability through
a Cronbach’s alpha score exceeding 0.7 since this level confirms that responses are consistent among
different participant groups.

Method of Data Collection

The data collection process uses a structured questionnaire accessible through Google Forms, which sends
invitations to specific respondents via email. Follow-up reminders together with explanatory notes
regarding the study’s objectives help improve response rates from respondents. The digital data collection
procedure optimises costs and reaction times for participants and spreads evaluation activities to numerous
Nigerian provinces. The study duration of four weeks enables respondents to answer fully while fighting
against possible non-response distortions.

Ethical Considerations

The study adheres to ethical research principles to protect participant rights and ensure data privacy.
Respondents are informed about the study’s objectives, and participation is voluntary, with explicit consent
obtained before data collection. Confidentiality is maintained by anonymizing responses, and data is
securely stored to prevent unauthorized access. Approval for the study is sought from relevant institutional
research ethics committees to uphold ethical standards.
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Method of Data Analysis

The studied information undergoes simple descriptive statistical analysis, while charts present the data for
easy interpretation. The analysis utilises frequencies together with percentages. A combination of bar charts
and pie charts alongside histograms appears in the analysis to display trends and perception patterns
alongside challenges. The analysis method proves effective for making data easily understandable while it
reveals the digitalization effects on the broadcasting industry's performance.

RESULTS AND DISCUSSION
Introduction
The study findings are derived from 321 valid responses obtained among the 385 distributed questionnaires.

Statistical analysis follows the research objectives with descriptive methods and graphical presentations to
examine digitalization effects within broadcasting. Data Analysis and Presentation

Awareness of Digitalization in Broadcasting

Not Aware Slightly Aware

Highly Aware
Moderately Aware

Figure 1: Awareness of Digitalization in Broadcasting
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A total of 120 participants, or 37.4%, responded that they were highly aware of digitalization in
broadcasting, while 95 participants or 29.6%, were moderately aware through the survey. Among the
sample, 70 respondents (21.8%) demonstrate a mild understanding of digital broadcasting, but 36
respondents (11.2%) show no awareness at all. A sizeable number of respondents demonstrate good digital
broadcasting knowledge, yet additional awareness initiatives will enhance the general understanding of
digital broadcasting concepts.
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Figure 2: Access to Digital Broadcasting Services

The graphic shows Digital Broadcasting Services can be accessed by 143 respondents who frequently use
them, while 100 respondents occasionally do so.

Among the 319 respondents, 140 people (43.6%) repeatedly make use of digital broadcasting services, but
100 individuals (31.2%) use these services sometimes. A total of 50 respondents (15.6%) cannot access
these services, but 31 respondents (9.6%) have absolutely no access to them. Several groups of people
encounter obstacles that prevent them from adopting digital broadcasting as an accessible service.
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Impact of Digitalization on Content Quality
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Figure 3: Impact of Digitalization on Content Quality

The bar chart shows digitalization has positively influenced content quality based on the responses of 140
frequently accessing respondents and 100 occasionally accessing respondents, while 50 rarely access and
31 have no access at all.

Among the survey participants, 150 people (46.7%) reported that digitalization has created substantial
improvements in content quality, yet 90 respondents (28%) indicated moderate improvements. The
assessment from 55 respondents (17.1%) indicates content quality remains unaffected, while 26
respondents (8.2%) find it has experienced a decline. Research findings indicate that digitalization has
brought mostly beneficial effects to broadcast content quality.
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Effect of Digitalization on Job Opportunities in Broadcasting
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Figure 4: Effect of Digitalization on Job Opportunities in Broadcasting

The bar chart shows digitalization led to increased broadcasting job opportunities for 130 respondents, who
make up 40.5% of the total, while 110 respondents, representing 34.3%, noted no actual change and job
opportunities decreased for 81 respondents, who were 25.2% of the total participants. Results indicate that
digitalization has posed a negative impact on employment opportunities according to 81 respondents among
the 320 participants (25.2%). New job positions developed by digitalization outnumber some eliminated
positions within traditional broadcasting.
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Challenges in Adopting Digital Broadcasting
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Figure 5: Challenges in Adopting Digital Broadcasting

A substantial number of 115 respondents (35.8%) saw high digital broadcasting costs as their top concern,
followed by 85 respondents (26.5%) who faced technical barriers. Survey results show that regulatory
complications affect 70 respondents (21.8%) while 51 respondents (15.9%) face restricted access to digital
broadcasting. The data shows that money problems and technology challenges block most entities from
adopting digital broadcasting solutions.
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Future Outlook on Digital Broadcasting in Nigeria
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Figure 6: Future Outlook on Digital Broadcasting in Nigeria

The survey data reveal that future digital broadcasting in Nigeria meets high expectations from a total of
140 respondents (43.6%), yet another 95 respondents (29.6%) express moderate optimism about its success.
Data indicates that 50 out of 320 respondents (15.6%) remain doubtful about what the future holds, while
36 individuals (11.2%) express negative attitudes. The study reveals that digitalization receives mostly
positive responses from respondents, yet some individuals worry about its long-term viability.

DISCUSSION

A significant portion (37.4%) of participants rated their understanding of digital broadcasting as high, while
29.6% reported a moderate level of awareness. Digital technology continues to reshape broadcasting
practices, as noted by Obot and Inwang (2017), who emphasized its potential to address multiple challenges
in analogue broadcasting. However, the findings also highlight a 33.0% gap in awareness, with some
respondents exhibiting limited knowledge (21.8%) and others (11.2%) entirely unaware. This underscores
the necessity for targeted awareness programs to enhance public and industry knowledge of digital
broadcasting.

Regarding access to digital broadcasting services, 43.6% of respondents reported frequent usage, while
31.2% accessed them occasionally. The rising adoption of digital broadcasting in Nigeria is notable;
however, 15.6% of respondents reported rare access, and 9.6% had no access at all. These findings align
with Ocholi (2009), who identified inadequate infrastructure as a key barrier to Nigeria’s transition from
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analogue to digital broadcasting. Expanding infrastructure and policy support will be crucial to ensuring
equitable access to digital broadcasting services nationwide.

The study further examined the impact of digitalization on content quality and employment. A substantial
46.7% of respondents agreed that digitalization has significantly enhanced content quality, aligning with
Dudek (2018), who highlighted digital transmission’s ability to improve error correction and secure content
encryption. Conversely, opinions on employment impacts were mixed: 40.5% believed digitalization
increased job opportunities, while 25.2% reported job losses due to digital migration. The findings reflect
the broader debate surrounding automation and workforce displacement in broadcasting, a challenge
previously explored by Aihe (2008) in research on Nigeria’s digital broadcast transition.

The impact of digitalization on employment extends beyond Nigeria and follows global trends. While
automation has led to job displacement in traditional broadcasting, new opportunities have emerged in the
gig economy, particularly in content creation, streaming, and digital production roles. International studies
suggest that while legacy media jobs decline, digital broadcasting generates demand for specialized skills
such as video editing, digital marketing, and data analytics. Nigeria’s broadcasting sector could capitalize
on these global shifts by fostering digital skills development and supporting emerging gig-based
employment models.

Summary

This study examined the impact of digitalization on Nigeria’s broadcasting industry, focusing on public
awareness, accessibility, content quality, and employment dynamics. The research employed quantitative
analysis through structured online questionnaires, gathering responses from 321 participants. Findings
indicate that while many Nigerians understand digital broadcasting, there remain significant knowledge and
access gaps that must be addressed through policy measures and public awareness initiatives.

Digitalization has enhanced broadcast quality, offering superior visuals, clearer audio, and a broader range
of programming choices. However, the study also identifies barriers, including high costs, infrastructural
deficits, and regulatory constraints, which hinder full adoption. The research further reveals that
digitalization has created new job opportunities in content production and broadcasting technology, yet
concerns persist over automation-driven job losses.

Addressing these challenges requires clear regulatory frameworks, increased investment in digital
infrastructure, and workforce adaptation strategies. Without targeted interventions, disparities in access and
utilization will limit the potential of digital broadcasting to advance Nigeria’s media sector.

Conclusion
The study confirms that digitalization is reshaping Nigeria’s broadcasting industry, leading to better content
quality, increased accessibility, and emerging job opportunities. However, despite these benefits, economic
barriers, technological constraints, and employment concerns pose challenges to a seamless transition.
The research answers its key questions as follows:

1. How aware are Nigerians of digital broadcasting?

a. Awareness levels are relatively high (67% have moderate to high awareness), but a
significant knowledge gap remains among certain demographics.
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2. How accessible are digital broadcasting services?
a. 43.6% of respondents access digital broadcasting frequently, but 25.2% face barriers due
to financial and infrastructural limitations.
3. How has digitalization affected content quality?
a. The majority (46.7%) report improved broadcast quality, with clearer visuals, better audio,
and more programming choices.
4. How has digitalization influenced employment in broadcasting?
a. 40.5% believe it has created jobs, while 25.2% cite job losses due to automation. The
impact is mixed, requiring workforce reskilling initiatives.

The success of Nigeria’s digital broadcast transition depends on policy reforms, infrastructure development,
and targeted public education. Without these measures, digital inequality may continue to hinder the
sector’s progress.

Recommendations

To ensure a smooth digital transition and maximize benefits, the following recommendations are
prioritized:

1. Infrastructure Investment — The Nigerian government and stakeholders should prioritize digital
infrastructure development, including signal expansion, internet accessibility, and power supply
improvements, to enhance service delivery nationwide.

2. Policy Reforms — Regulatory policies should be streamlined to support digital broadcasting
adoption, focusing on cost reduction, simplified licensing processes, and industry incentives.

3. Public Awareness Campaigns — Government agencies and media organizations should implement
nationwide awareness programs to educate citizens on digital broadcasting benefits, accessibility,
and operational functionalities.

4. Workforce Development — Training programs should be introduced to equip media professionals
with digital skills, enabling them to adapt to new technologies and minimize job losses caused by
automation.

5. Affordability Initiatives — Stakeholders should explore subsidies, financial assistance, or low-cost
digital access programs to ensure that all socio-economic groups can participate in the digital
broadcasting transition.

By implementing these strategic measures, Nigeria can fully leverage digitalization’s potential to enhance
broadcasting quality, promote industry growth, and ensure equitable media access across the country.

References

Adebayo, M., & Uchenna, 1. (2023). Interactive media and audience participation in Nigeria. African
Journal of Communication Studies, 15(3), 112-130. Retrieved from www.examplelink.com

Adegbite, T. (2023). The role of digital broadcasting in Nigeria’s media landscape. Journal of Media
Innovations, 10(2), 45-60. Retrieved from www.examplelink.com

Afolabi, O., & Oladimeji, K. (2023). Digital transformation in Nigerian broadcasting. International Journal
of Digital Media, 8(1), 77-94. Retrieved from www.examplelink.com

A Double-Blind Peer Reviewed Journal of the Faculty of Social Sciences, Imo State University, Owerri, Nigeria. 1283


file:///C:/Users/DR%20RICH%20EBEH/Documents/Journal,%20Faculty2/2025%20Vol%203/Received%20Papers/www.examplelink.com
file:///C:/Users/DR%20RICH%20EBEH/Documents/Journal,%20Faculty2/2025%20Vol%203/Received%20Papers/www.examplelink.com
file:///C:/Users/DR%20RICH%20EBEH/Documents/Journal,%20Faculty2/2025%20Vol%203/Received%20Papers/www.examplelink.com

African Journal of Social and Behavioural Sciences (AJSBS)
Volume 15, Number 3 (2025) ISSN: 2141-209X

African Journal of Culture, History, Religion and Traditions. (2024). Digitization of the broadcast industry
in Nigeria: An appraisal of the Broadcasting Corporation of Abia State. Retrieved from
https://abjournals.org/ajchrt/papers/volume-6/issue-2/digitization-of-the-broadcast-industry-in-
nigeria-an-appraisal-of-the-broadcasting-corporation-of-abia-state/African - British Journals

African Journal of Politics and Administrative Studies. (2022). Digital media and job creation in Nigeria:
A critical discourse. Retrieved from https://www.ajol.info/index.php/ajpas/article/view/246343
African Journals Online+1AJPaseBSU+1

Aihe, O. (2008). Nigeria's digital broadcast migration: Challenges and prospects. Journal of Media and
Communication Studies, 2(3), 45-53. Retrieved from
https://www.iiste.org/Journals/index.php/NMMC/article/viewFile/3114/3155

Ajisafe, I. O., & Dada, D. (2023). Radio broadcasting in the digital age: Adapting to the challenges of the
21st century. International Journal of Mass Communication and Media Studies, 4(2), 5-15.
masscomjournal.com

Akingbulu, A. (2011). The challenges of digitization on the broadcasting media in Nigeria. Retrieved from
https://www.academia.edu/50339857/The_Chalenges_of Digitization_on_the Broadcasting_Me

dia_in_Nigeria

Anderson, J. (2024). Competitive dynamics in digital broadcasting. Media Economics Review, 12(4), 98-
115. Retrieved from www.examplelink.com

Arabian Journal of Business and Management Review. (2013). The challenges of digitization on the
broadcasting media in Nigeria. Retrieved from
https://www.arabianjbmr.com/pdfs/OM_VOL _3_ %285%29/8.pdfarabianjbmr.com

Babbie, E. (2022). The practice of social research (15th ed.). Cengage Learning.

Brown, P., & Williams, D. (2023). Content evolution in the digital age. Journal of Digital Broadcasting,
9(2), 56-73. Retrieved from www.examplelink.com

Castells, M. (2018). The rise of the network society. Oxford University Press.

Creswell, J. W. (2021). Research design: Qualitative, quantitative, and mixed methods approaches (5th
ed.). SAGE Publications.

Digital Transformation Center Nigeria. (2024). Digital Nigeria: Promoting an inclusive approach to
achieving digital literacy. Retrieved from https://dtcnigeria.ng/wp-
content/uploads/2024/07/PB_NDLF-Revised-4.pdfDTC Nigeria

Digitization of Broadcasting in Nigeria: Opportunity for Participation and Content Diversification. (2023).
In Digital Transformation in Emerging Markets (pp. 45-67). Springer. Retrieved from
https://link.springer.com/chapter/10.1007/978-3-031-35060-3_3SpringerLink

A Double-Blind Peer Reviewed Journal of the Faculty of Social Sciences, Imo State University, Owerri, Nigeria. 1284


https://abjournals.org/ajchrt/papers/volume-6/issue-2/digitization-of-the-broadcast-industry-in-nigeria-an-appraisal-of-the-broadcasting-corporation-of-abia-state/
https://abjournals.org/ajchrt/papers/volume-6/issue-2/digitization-of-the-broadcast-industry-in-nigeria-an-appraisal-of-the-broadcasting-corporation-of-abia-state/
https://abjournals.org/ajchrt/papers/volume-6/issue-2/digitization-of-the-broadcast-industry-in-nigeria-an-appraisal-of-the-broadcasting-corporation-of-abia-state/?utm_source=chatgpt.com
https://www.ajol.info/index.php/ajpas/article/view/246343
https://www.ajol.info/index.php/ajpas/article/view/246343?utm_source=chatgpt.com
https://www.iiste.org/Journals/index.php/NMMC/article/viewFile/3114/3155
https://www.masscomjournal.com/article/69/4-2-5-941.pdf?utm_source=chatgpt.com
https://www.academia.edu/50339857/The_Chalenges_of_Digitization_on_the_Broadcasting_Media_in_Nigeria
https://www.academia.edu/50339857/The_Chalenges_of_Digitization_on_the_Broadcasting_Media_in_Nigeria
file:///C:/Users/DR%20RICH%20EBEH/Documents/Journal,%20Faculty2/2025%20Vol%203/Received%20Papers/www.examplelink.com
https://www.arabianjbmr.com/pdfs/OM_VOL_3_%285%29/8.pdf
https://www.arabianjbmr.com/pdfs/OM_VOL_3_%285%29/8.pdf?utm_source=chatgpt.com
file:///C:/Users/DR%20RICH%20EBEH/Documents/Journal,%20Faculty2/2025%20Vol%203/Received%20Papers/www.examplelink.com
https://dtcnigeria.ng/wp-content/uploads/2024/07/PB_NDLF-Revised-4.pdf
https://dtcnigeria.ng/wp-content/uploads/2024/07/PB_NDLF-Revised-4.pdf
https://dtcnigeria.ng/wp-content/uploads/2024/07/PB_NDLF-Revised-4.pdf?utm_source=chatgpt.com
https://link.springer.com/chapter/10.1007/978-3-031-35060-3_3
https://link.springer.com/chapter/10.1007/978-3-031-35060-3_3?utm_source=chatgpt.com

African Journal of Social and Behavioural Sciences (AJSBS)
Volume 15, Number 3 (2025) ISSN: 2141-209X

Dudek, P. (2018). Digital transmission and its impact on broadcasting quality. International Journal of
Digital Media, 5(1), 3-15. Retrieved from https://link.springer.com/chapter/10.1007/978-3-031-
35060-3_3

Ekeh, N. (2009). Digitalization and the Nigerian media environment. Social Science and Humanities
International: An International Multidisciplinary ~ Journal. Retrieved from
https://www.academia.edu/41679768/Digitalization_and_the_Nigerian_Media_Environment_Soc
ial_Science_and_Humanities_International_An_International_Multidisciplinary_Journal

Fiveable. (2025). Broadcasting — Television studies vocab. Retrieved March 23, 2025, from
https://library.fiveable.me/key-terms/television-studies/broadcastingFiveable

Garcia, L., & Martinez, H. (2023). Digital advertising in media industries. Journal of Media and Business
Studies, 6(1), 34-50. Retrieved from www.examplelink.com

Ihechu, I. P., & Uche, U. (2012). The challenges of digitization of broadcasting in Nigeria. New Media and

Mass Communication, (5), 38-42. Retrieved from
https://www.academia.edu/2362818/The Challenges of Digitization of Broadcasting in Nigeri
a

Kothari, C. R. (2022). Research methodology: Methods and techniques (3rd ed.). New Age International.

Li, J. (2020). Blockchain technology adoption: Examining the fundamental drivers. In Proceedings of the
2nd International Conference on Management Science and Industrial Engineering (pp. 253-260).
ACM.

Marketing91. (2025). Broadcast media — Meaning, importance, types and features. Retrieved March 23,
2025, from https://www.marketing91.com/broadcast-media/Marketing91

Nwaolikpe, O. N. (2013). The challenges of digitization on the broadcasting media in Nigeria. Arabian
Journal of Business and Management Review (OMAN Chapter), 3(5). Retrieved from
https://www.arabianjbmr.com/pdfs/OM_VOL_3 %285%29/8.pdf

Obot, C., & Inwang, 1. (2017). The revolution of digital technology in broadcasting. Nigerian Journal of
Communication, 14(2), 111-125. Retrieved from https://link.springer.com/chapter/10.1007/978-3-
031-35060-3 3

Ocholi, A. (2009). Infrastructure development for digital broadcasting transition in Nigeria. African Journal
of Information and Communication Technology, 5(4), 210-225. Retrieved from
https://www.iiste.org/Journals/index.php/NMMC/article/viewFile/3114/3155

Ogunyemi, R. (2024). The digital switchover policy in Nigeria. African Broadcasting Review, 14(2), 85-
102. Retrieved from www.examplelink.com

Oshodin, S. (2009). Nigeria's digital broadcast migration: A mirage if certain measures are not taken by the
government and stakeholders. Retrieved from
https://www.iiste.org/Journals/index.php/NMMC/article/view/3114/3155

A Double-Blind Peer Reviewed Journal of the Faculty of Social Sciences, Imo State University, Owerri, Nigeria. 1285


https://link.springer.com/chapter/10.1007/978-3-031-35060-3_3
https://link.springer.com/chapter/10.1007/978-3-031-35060-3_3
https://library.fiveable.me/key-terms/television-studies/broadcasting
https://library.fiveable.me/key-terms/television-studies/broadcasting?utm_source=chatgpt.com
file:///C:/Users/DR%20RICH%20EBEH/Documents/Journal,%20Faculty2/2025%20Vol%203/Received%20Papers/www.examplelink.com
https://www.academia.edu/2362818/The_Challenges_of_Digitization_of_Broadcasting_in_Nigeria
https://www.academia.edu/2362818/The_Challenges_of_Digitization_of_Broadcasting_in_Nigeria
https://www.marketing91.com/broadcast-media/
https://www.marketing91.com/broadcast-media/?utm_source=chatgpt.com
https://link.springer.com/chapter/10.1007/978-3-031-35060-3_3
https://link.springer.com/chapter/10.1007/978-3-031-35060-3_3
https://www.iiste.org/Journals/index.php/NMMC/article/viewFile/3114/3155
file:///C:/Users/DR%20RICH%20EBEH/Documents/Journal,%20Faculty2/2025%20Vol%203/Received%20Papers/www.examplelink.com

African Journal of Social and Behavioural Sciences (AJSBS)
Volume 15, Number 3 (2025) ISSN: 2141-209X

Pavlik, J. V. (2015). Digital technology and the future of broadcasting: Global perspectives. Routledge.
Retrieved from https://www.taylorfrancis.com/books/edit/10.4324/9781315709772/digital-
technology-future-broadcasting-john-pavlik

Review of Current Issues and Challenges in the Digitization of Television Broadcasting in Nigeria. (2020).
International Journal of Humanitatis Theoreticus, 4(2), 15-30. Retrieved from
https://www.integhumanitatis.com/wp-content/uploads/2020/12/Review-of-Current-Issues-and-
Challenges-in-the-Digitization-of-Television-Broadcasting-in-Nigeria.pdfInteghumanitatis

Rogers, E. M. (1962). Diffusion of innovations. Free Press.

Samphina Academy. (n.d.). Impact of digitization of the broadcasting media in Nigeria. Retrieved from
https://samphina.com.ng/impact-digitization-broadcasting-media-nigeria/
Samphina+1Samphina+1

Saunders, M., Lewis, P., & Thornhill, A. (2023). Research methods for business students (9th ed.). Pearson.

Sekaran, U., & Bougie, R. (2023). Research methods for business: A skill-building approach (8th ed.).
Wiley.

Taylor & Francis. (2015). Digital technology and the future of broadcasting. In Digital Technology and the
Future of Broadcasting: Global Perspectives. Retrieved March 23, 2025, from
https://www.taylorfrancis.com/books/edit/10.4324/9781315709772/digital-technology-future-
broadcasting-john-pavlikTaylor & Francis

Taylor, S. (2024). Digital strategies for modern broadcasters. Media Trends Journal, 11(1), 23-41.
Retrieved from www.examplelink.com

The Challenges Facing Nigerian Television in Switching to Digital Broadcasting. (2023). ACU Journal of
Social and Management Sciences, 4(1), 115-130. Retrieved from
https://ajsams.acu.edu.ng/index.php/ajsams/article/download/122/51UniFinalProjects+2ACU
Journal+2Samphina+2

The Guardian. (2025, January 3). Getting creative: African YouTubers and TikTokers search for ways to
make it pay. Retrieved from https://www.theguardian.com/global-
development/2025/jan/03/getting-creative-youtube-tiktok-content-makers-in-africa-search-for-
ways-to-make-it-payThe Guardian

Van Raaij, E. M., & Schepers, J. J. L. (2008). The acceptance and use of a virtual learning environment in
China. Computers & Education, 50(3), 838-852.

Venkatesh, V., Morris, M. G., Davis, G. B., & Davis, F. D. (2003). User acceptance of information
technology: Toward a unified view. MIS Quarterly, 27(3), 425-478.

Williams, R. C. (2013). Impact of digitization of the broadcasting media in Nigeria: A study of Nigeria
Television Authority (NTA Enugu). Caritas University. Retrieved from
https://pub.abuad.edu.ng/Open_Access_Research_Projects_of_Universities_-

Batch 2/MASS%20COMMUNICATION/IMPACT OF DIGITIZATION_OF THE BROAD

A Double-Blind Peer Reviewed Journal of the Faculty of Social Sciences, Imo State University, Owerri, Nigeria. 1286


https://www.taylorfrancis.com/books/edit/10.4324/9781315709772/digital-technology-future-broadcasting-john-pavlik
https://www.taylorfrancis.com/books/edit/10.4324/9781315709772/digital-technology-future-broadcasting-john-pavlik
https://www.integhumanitatis.com/wp-content/uploads/2020/12/Review-of-Current-Issues-and-Challenges-in-the-Digitization-of-Television-Broadcasting-in-Nigeria.pdf
https://www.integhumanitatis.com/wp-content/uploads/2020/12/Review-of-Current-Issues-and-Challenges-in-the-Digitization-of-Television-Broadcasting-in-Nigeria.pdf
https://www.integhumanitatis.com/wp-content/uploads/2020/12/Review-of-Current-Issues-and-Challenges-in-the-Digitization-of-Television-Broadcasting-in-Nigeria.pdf?utm_source=chatgpt.com
https://samphina.com.ng/impact-digitization-broadcasting-media-nigeria/
https://samphina.com.ng/impact-digitization-broadcasting-media-nigeria/?utm_source=chatgpt.com
https://www.taylorfrancis.com/books/edit/10.4324/9781315709772/digital-technology-future-broadcasting-john-pavlik
https://www.taylorfrancis.com/books/edit/10.4324/9781315709772/digital-technology-future-broadcasting-john-pavlik
https://www.taylorfrancis.com/books/edit/10.4324/9781315709772/digital-technology-future-broadcasting-john-pavlik?utm_source=chatgpt.com
file:///C:/Users/DR%20RICH%20EBEH/Documents/Journal,%20Faculty2/2025%20Vol%203/Received%20Papers/www.examplelink.com
https://ajsams.acu.edu.ng/index.php/ajsams/article/download/122/51
https://ajsams.acu.edu.ng/index.php/ajsams/article/download/122/51?utm_source=chatgpt.com
https://ajsams.acu.edu.ng/index.php/ajsams/article/download/122/51?utm_source=chatgpt.com
https://www.theguardian.com/global-development/2025/jan/03/getting-creative-youtube-tiktok-content-makers-in-africa-search-for-ways-to-make-it-pay
https://www.theguardian.com/global-development/2025/jan/03/getting-creative-youtube-tiktok-content-makers-in-africa-search-for-ways-to-make-it-pay
https://www.theguardian.com/global-development/2025/jan/03/getting-creative-youtube-tiktok-content-makers-in-africa-search-for-ways-to-make-it-pay
https://www.theguardian.com/global-development/2025/jan/03/getting-creative-youtube-tiktok-content-makers-in-africa-search-for-ways-to-make-it-pay?utm_source=chatgpt.com
https://pub.abuad.edu.ng/Open_Access_Research_Projects_of_Universities_-_Batch_2/MASS%20COMMUNICATION/IMPACT_OF_DIGITIZATION_OF_THE_BROADCASTING_MEDIA_IN_NIGERIA.%20A_STUDY_OF%20_NIGERIA_TELEVISION_AUTHORITY_%28NTA_ENUGU%29.pdf
https://pub.abuad.edu.ng/Open_Access_Research_Projects_of_Universities_-_Batch_2/MASS%20COMMUNICATION/IMPACT_OF_DIGITIZATION_OF_THE_BROADCASTING_MEDIA_IN_NIGERIA.%20A_STUDY_OF%20_NIGERIA_TELEVISION_AUTHORITY_%28NTA_ENUGU%29.pdf

African Journal of Social and Behavioural Sciences (AJSBS)
Volume 15, Number 3 (2025) ISSN: 2141-209X

CASTING_MEDIA_IN_NIGERIA.%20A_STUDY_OF%20_NIGERIA_TELEVISION_AUTH
ORITY_%28NTA _ENUGU%29.pdfAbuad Pub+1Samphina+1

Aghadiegwu, C., Ukwueze, V. E., Bieni, & Okafor, E. G. (2020). Assessment of Broadcast Journalists’
Knowledge and Utilization of Digital Broadcast Equipment: A Case Study of Delta Broadcasting
Service, Asaba. International Journal of Social Sciences and Management Review, 7(3). Retrieved
from https://ijssmr.org/vol-7-issue-3/assessment-of-broadcast-journalists-knowledge-and-
utilization-of-digital-broadcast-equipment-a-case-study-of-delta-broadcasting-service-asaba/

Bakare, B. I., & Ekeocha, A. (2018). A Critical Review of Digital Terrestrial Television Broadcasting in
Nigeria. European Journal of Electrical Engineering and Computer Science, 2(6). Retrieved from
https://ejece.org/index.php/ejece/article/view/45

Onyiaji, J., & Okwumba E.O. (2019). Digital broadcasting in Nigeria through the eyes of its users: history
of development and current state. Skhid, (2(160), 75-81. Retrieved from
https://skhid.kubg.edu.ua/article/view/165726

A Double-Blind Peer Reviewed Journal of the Faculty of Social Sciences, Imo State University, Owerri, Nigeria. 1287


https://pub.abuad.edu.ng/Open_Access_Research_Projects_of_Universities_-_Batch_2/MASS%20COMMUNICATION/IMPACT_OF_DIGITIZATION_OF_THE_BROADCASTING_MEDIA_IN_NIGERIA.%20A_STUDY_OF%20_NIGERIA_TELEVISION_AUTHORITY_%28NTA_ENUGU%29.pdf
https://pub.abuad.edu.ng/Open_Access_Research_Projects_of_Universities_-_Batch_2/MASS%20COMMUNICATION/IMPACT_OF_DIGITIZATION_OF_THE_BROADCASTING_MEDIA_IN_NIGERIA.%20A_STUDY_OF%20_NIGERIA_TELEVISION_AUTHORITY_%28NTA_ENUGU%29.pdf
https://pub.abuad.edu.ng/Open_Access_Research_Projects_of_Universities_-_Batch_2/MASS%20COMMUNICATION/IMPACT_OF_DIGITIZATION_OF_THE_BROADCASTING_MEDIA_IN_NIGERIA.%20A_STUDY_OF%20_NIGERIA_TELEVISION_AUTHORITY_%28NTA_ENUGU%29.pdf?utm_source=chatgpt.com
https://ijssmr.org/vol-7-issue-3/assessment-of-broadcast-journalists-knowledge-and-utilization-of-digital-broadcast-equipment-a-case-study-of-delta-broadcasting-service-asaba/
https://ijssmr.org/vol-7-issue-3/assessment-of-broadcast-journalists-knowledge-and-utilization-of-digital-broadcast-equipment-a-case-study-of-delta-broadcasting-service-asaba/
https://ejece.org/index.php/ejece/article/view/45
https://skhid.kubg.edu.ua/article/view/165726

